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(Corporate Principles)

. . . . « . u Human Resources Development
To achieve a sustainable society, we aim to be “Sango the Environmental Company” and

a “Corporate Group that Cares about People”

+Human Resources Development: form international players who carry on the spirit of challenge, action, and tradition

+Manufacturing: create unique products through technical innovation and world-class skills Manufacturing Q@% Environmental Creation

+Environmental Creation: work together with local communities so that individuals can live in harmony with the Earth

(Basic Policy)
1. Under the Sango Corporate Principles and through the development of environmentally-friendly products,
environmentally responsible production sites, and the Sango tree-planting initiative, we will strive to achieve
a society of sustainable growth where economic growth and environmental preservation can coexist.

Three values of
" STl Environmental Challenge 2040"

¥ Sango Global is 2050
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2. We will go beyond simply complying with laws and agreements to set and abide by our own
voluntary standards. We will respond fairly and conscientiously to the demands of our stakeholders. E”V”'O”Pmegta't'_y RESSFO”S'b'e
roauction site
3. We will provide appropriate environmental information at the proper timing, '\ Reduction of environmental burdens o ﬁ.
supporting the peace of mind and safety of stakeholders. = through business activities
4, To further heighten each employee’s awareness of the environment, we will carry out training and activities Customer Future”
to raise awareness, providing continuous training for our members so that they can contribute to environmental ~ Contributing to the sustainability | ExpextationScope-2
preservation. of society and customers E"’f"‘w
. . . ontinuous
(Guideline for Action) guaranteed 100%
Challenge 1 Throughout the life cycle, from development to design, purchasing, logistics, production, o re"e‘l"'ab'e energy
sales, usage, and end-of-life, we will conduct our business in consideration of the environment. Z‘;Zfs‘%bmty
. . . R Constructi f inirmizati b
Challenge 2 We will strive to develop products and technology with a high added value that can EngrARREA I M'”'T;i?é"é’gf e ;Zr\;”:f';urchase
contribute to the customer’s environmental value. 6nagement i Sissions Agreements (PPA)
Challenge 3 We will pursue innovative manufacturing methods - Sl " 9
ici i i i e  Minimization of new
that are energy and resource efficient and Whlf:h Iesse:n fznVlronmentaI impact challenge 2040 IIARACURAIONN
by reducing greenhouse gas, waste, and chemical emissions. Creation of @ futlre
where man and nature
Challenge 4 We will take up activities aimed at the practical realization of a society where man and nature co- el
co-exist in harmony, preserving biodiversity and protecting the natural environment. Mirimization of production
e activity emissions
(CO2/waste) e
Challenge 5 We will create a global environmental management system, manage environmental risk, and link this
with our business strategy, to prevent pollution and pursue continuous improvement. Five challenges of

" STl Environmental Challenge 2040"




